SEMEVACO ac

METAAAOYPIIKH ANQNYMH BIOMHXANIKH KAI EMIMOPIKH ETAIPEIA

AgATio TUnou
ZxoAlaoHOG OiIkovopik®v Kataotdoswv 2006

SnuavTikn au&non napouciacav Ta £€TNOI0 OIKOVOMPIKG HeYEBn TnG ETaipiac Mevaco
MeTaAAoupyikn katd Tnv xprnon Tou 2006, Ta onoia kaTtapTiobnkav cUPPwva HPE Ta
AlgBvn MpoTuna XpnuaToolikovouikhg MAnpopopnong Kal avakoivwénkav tnv Tpitn 20
MapTiou 2007.

O kUkAoG epyaaoiwv TnG ETaipiac avnABe o 21,41 ekat. supw €vavTtl 15,08 €kaT. supw
TNV avTioToixn nepiodo népual onueiwvovTac avénon 41,98%.

Ta k€pdn Npo POPwWV, XPNHATODOTIKWV, ENEVOUTIKWV ANOTEAECUATWYV KAl anooBE0swyv
(EBITDA) Tng ETaipiac aviABav oe 5,36 ekat. eupw &vavTi 3,23 €kaT. upw To 2005
onueiwvovTac auénon 65,85%.

Ta k&pdn HETG anod @oOpouc Olapoppwbnkav oe 3,18 ek. eupw é&vavtl 1,63 Tnv
avTigToixn xprion 2005, napouaialovtag av&non 94,70%.

O evonoinuévog KUKAOG epyaciwv avnABe to 2006, oe 24,8 k., EvavTl 17,49 ek. eupw
TNG avTioToixnG nepiodou Tou 2005 onueiwvovTac av&énon 41,78%, Ta kEPdn npo
POPWV XPNHATOOOTIKWYV ANOTEAEONATWV Kal anooBecewv (EBITDA) avnABav orta 5,78
€K. €Upw &vavTl 3,29 tTnv xpnon 2005, napouaialovtac auénan 75,97%. Ta d& KEPON
META and popouc Kal dikaiwuaTa peiowngiac aviAbav oe 3,13 k. eupw €vavTi 1,46 &k.
€UpPW TNC avTioToixn Xpnon 2005, onueiwvovTag av&non 114,67%.

Ta napandvw anoTeAéopaTta anoTeAoUv veéa uwnAd enineda TOOO yia TNV HNTPIKA
Etaipia 600 kai yia Tov 'OpiAo 6oov apopd 1600 Tov KUKAO €pyaciwyv, 000 Kal Ta JETA
POpwVv KEPON. To 2006, aneTEAECE AVAUEVOMEVI OUVEXEID TWV MNPONYOUHEVWV ETWV
kabw¢ kal upia enifgfaimon TwV OTPATNYIK®OV €MAOYywWV TNG Jloiknong nou
EMNIKEVTPWVOVTAlI KUPIWG OTOV TOHEa TwvV enevdUoswv Kal oTtnv Olelpuvon Tou
neAaToAoyiou Tn¢ ETaipiac Tooo oTnV gyXwpia 600 Kal oTnV gupwnaikn ayopad.

>1n didpkela Tou 2006, oTa nNAaiola Tou YEVIKOTEPOU eMevVOUTIKOU NPOYypPANHATOC UYOUG
10 ek. gupw ulonoiRdnkav €nevdUOEIC UYOUC 4 €K. €EUPW Ol OMOIEC €VTOG TNC 1diag
Xprong anédwaoav nepIcoOTEPA AnNo TA AVAUEVOUEVA Kal ouvéBaAav os pEyioTo Babuod
oTNV €NiTEUEN TWV ANOTEAEONATWV TNG XPRoNC.

AvaAuTIKOTEPA NapaTnpenénke pia onuavrTikr av&non NWANCEWV KUpiwg aTov KAAdo Tng
eNayyeAPaTIkAG WUENG (147%) aAAd Kal OTOUG KAAGOOUG TWV OIKIOK®WV OUOKEUWV
(12%) ka1 Tng diagpripiong dpopou (outdoor advertising) ( 42%).

Eniong napatnpndnke al&non NWARCEWV OTOV TOPED TWV €EaywywV o€ gninedo OpiAou
katda 10,46% kal otnv Etaipia katd 12,19%. H aU&non auTr onoia anoTeAei &va
evBappuvTikd eniTeuypa, Osdopuevou OTI 0l EaywyEC anoTeAoUV ToV OTPATNYIKO OTOXO
Tnc d10iknoncg yia TNV NepaiTépw avanTtuén Tng ETaipiag kai Tou OpiAou.

SXETIKG e TNV MEVACO BOPEIOY EAAAAOZ kaTda Tnv Xpnon Tou 2006 enaAnBsUTnkav
ol NpoodokKiec TNG d10ikNONG YIa BEATIWON TWV OIKOVOMIK®V TNC MEYEBWYV, apPeVOC oav



anoTEAECHA TNG METEYKATAOTAONG TNG O vEoug unepdinAdoiag ektaong Xxwpoug (5.500
TH.) Kal aQeTEPOU TNG €NeVOUTIKNG TNG NPOoondABelag oTov TOWEA TNG AUTONATONOINGNG
Kal TNG POMNOTIKACG, ME aTOXO0 TNV au&non TNG napaywylkoTnTag Kal Katd OUuvEnela Tng
avTaywvioTikoTNTAg TWV NPoiovTwv TNnG.

A&ilel va onuelwBei 0TI 0 KUKAOG epyaciov TNG MEVACO BOPEIOY EAAAAOZ avnABe ot
3,40 ek. eupw (auv&non 39,63% ot oxéon We TNV avTigToixn Xxpnon 2005) evw Ta npo
POpwvVv KEPON avnABav oe 229,7 XIA. eupw Ot oxéon HME (nuIEC 72,5 XIA. eupw TNG
xprong 2005.

Tehog n adpavonoinuevn MEVATANCO ELECTRONICS ATEBE, agou eknAfpwoe Tov
OoKOMO idpUONC TNG Kal aneédwoe TAd AVAPEVOUEVA (KATAOKEUN NAEKTPOVIK®WV MIVAKWV
otadiwv), BpiokeTal oTo oTddlo TNG €kkabdapiong n onoia avaueveral va oAoKANPpwOEi
EVTOC TOU TPEXOVTOC ETOUG.



